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NEW BRAND & CAMPAIGN
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DISCOVERY SOURCES

DTCA Strategic Plan

Destination Analysts Website Usability Study
Destination Analysts Brand Position Study
Omnitrack IME Report

TN Stakeholder Brand Survey

Competitor Analysis of
Western/Intermountain States: OR, CA, UT,
ID, WY, CO, AZ, NM, MT, SD+TX, FL

BVK, Green Rubino & TN Brand Audit

MRI-Simmons Target Audience Research
Resonate Audience Profile Data

TN Stakeholder Brand Workshop

Wiser Insights Quant Research Studies

Various academic Research Studies on cultural,
market and industry trends

Experience from serving as Travel Nevada’'s digital
agency since 2018

First hand knowledge from living, working and
recreating in Nevada ourselves
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BRAND INSIGHTS

Public Lands
Nevada's land is the people’s land, to explore and
discover.

The Desert
Nevada is one, and deserts are magical, surprising
places.

Excitement > Rugged
People perceive Nevada as exciting first.

Doing
To truly do Nevada, you first have to be willing to
do.

Las Vegas & Reno
Vegas and Reno dominates visitors minds, and
that's ok.

Outdoor Rec +

Nevada is appreciated for outdoor recreation,
but it isloved because those activities play into
a larger theme of variety-a key characteristic for
the state.

Awe & Adventure

Nevada's assets are highly motivating for
visitors who seek awe and reflectionand a
diversity of exciting adventures.

Contrasts & Transformations
Nevada’'s uncommon, contrasting character
spark elicits transformative travel experiences.
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BRAND POSITIONING

This position leverages the states owned
sense of excitement incorporates the wide
variety Nevada offers travelers, both in terms
of diversity of experiences to be had and also
the unexpected character which exists in the
heart of the state. It's Outdoor Rec+.
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THINGSTODO  ROADTRIPS  PLACESTOGO  EVENTS & SHOWS  HOTELS & LODGING
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RENO SANTA PUB CRAWL
+ Dec. 9, 2023

~ THINGS TO DO
+ Winter Activities

¥

v J ONLY IN NEVADA
l '“J 4+ Trip Ideas Happy (upcoming) birthday, Nevada! In honor of the Silver State’s big day,

we're rollin’ out our new tagline: Get a little out there.

This is a rallying cry and an invitation to explore our uncom curiosities
and delightful contradictions in the bi arted heart of Nevada. Go beyond
the cities you know 1o a pl: @ the dese: es and goes. Where

neon gleams and cowboys sing and offbeat adventures lie just off the

WEBSITE & EMAIL TEMPLATE
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and 3 more links
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Home Videos Shorts Playli Community
#NVRoadTrip with Matador Network  » Playall
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SOCIAL PROFILES

Travel Nevada

Posts

B Travel Nevada
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Travel Nevada

175K likes - 177K followers

its About Mentions Reels Photos Videos

ro

Find the unexpected, the uncommon, and all the things in
between. Go on, #GetALittleOutThere!

Page - Local & travel website
(775) 687-4322
info@travelnevada.com

travelnevada.com

More v

Posts

Travel Nevada
h-Q

Don't sleep on Mesquite.
From '}, spas, g casino resorts, and expertly designed 2 golf cours
balmy southern Nevada is the perfect winter getaway. &

,




Travel Nevada

Sponsored
Tour the heart of Nevada's most iconic
landmarks and monuments—it's all in our
free guide.

EPIC CREATIONS.
FAMOUS LOCATIONS.

GET THE VISITORS GUIDE P :

Get a Little Out There
Travel Nevada
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Travel Nevada

Sponsored
Reach new heights and chase down
adventure in the heart of Nevada. Get
inspiration in our newsletter.
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HEARTS POUND:
ADVENTURE-BOUND.
BREAK NEW GROUND. 1

GET OUR NEWSLETTER | 4

Get a Little Out There
Travel Nevada

Travel Nevada

sosmacred
Your next adventure is closer than you think
Discover more only-n-Nevada actiites in
our newsletter

LOOKING FOR STARS?
CHECK YOUR BACKYARD.
FUN'S NOT FAR. _

b

Get a Little Out There. |
Travel Nevada Laan More
[ Bontvi

Spanmarsd

There's noting qute Ske only-in-Nevada
experiencos and they re just one cick away.

|~ Aw R |
SNOOZE EMAILS.
BLAZE NEW TRAILS.
GO OFF THE RAILS.

GET THE VISITORS QUIDE P>
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Littie Out There
MNewda

You dont have to wander very far 1o get
e out there. Get your froe guide to the best
of Nevada

THE GREAT UN

CLOSE TO HO
GO AHEAD—ROAHM.

Geta Lictie Out There
Travel Nevada

@ It

Soansers

Your ree guido to Nevada's wide-open
$paces and wid-at heart places. Download
now. §

CHALLENGE-TAKERS.
60 MILLION ACRES.
IT'S GOT LAYERS.
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RUN ADVENTURE HEALTH TRAVEL CULTURE FOOD LONG READS

VIDEOS

PODCASTS|

Travel > Destinations > North America

Sponsor Content: Travel Nevada

How to Get a Little Out Therein
Northern Nevada

Whoever said “middle of nowhere” like it was a bad thing was seriously
misinformed

Max Djenohan

Atlas Obscura TRIPS EXPERIENCES COURSES PLACES FOODS STORIES

ALL > UNITED STATES > NEVADA

The Atlas Obscura Guide To

Nevada

226 Cool, Hidden, and Unusual Things to Do in Nevada

UPDATED JANUARY 1, 2024
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ATTRACTIONS FOOD & DRINK MAP LEADERBOARDS STORIES LISTS

ATLAS OBSCURA ITINERARIES

9Places Near Las Vegas Fora
Different Kind of Tailgate

SPONSORED BY TRAVEL NEVADA

While Las Vegas is known for its glitzy neon signs, buzzing clubs and nightlife, and over-the-top
casinos, the region itself is also home to some wondrous bars and eateries that lie well beyond
the crowded Strip. This Super Bowl season, it’s time to engage in a new type of tailgate. From a
stripmall world of tiki to a downhome diner where daily specials are part of the allure, here are
9 places that offer a culinary escape from the bright lights of Nevada’s most iconic city.

VIEW ITINERARY

CONTENT PARTNERSHIPS
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Need a little space? Find it in the heart of Nevada.

With more public land to explore than any other state in the lower 48, we've got enough space to go around for everyone:
road trippers, Picon Punch sippers, and anyone looking for Big Dippers. (Extraterrestrials welcome, too). From deserts
teeming with life to ghost towns and neon lights, you never know who - or what - you'll run into next. Dance along to
Basque music, then climb up a mountain for a group pic. Follow railroad tracks to abandoned mines and visit landmarks from

another time. Find the space to be you or discover a whole new side of you. There’s no telling what you'll find in the heart of
Nevada. So go on - get a little out there.

priceline’ Hotls cars Flights Bundie+Save Cruises Experlences

Save big on your next hotel
Great deals on hotels, resorts and private homes

Q whereto? v

[ check-in - Check-out 2 2Adults,1 Room

Get a Little Out There
Need a little space? Find it in the heart of Nevada.

With more public land to explore than any other state in the lower 48, we've got enough space to go around
for everyone: road trippers, Picon punch sippers, and anyone looking for Big Dippers. (Extraterrestrials
welcome, too). From deserts teeming with life to ghost towns and neon lights, you never know who - or what

~you'll run into next. Dance along to Basque music, then climb up a mountain for a group pic. Follow railroad
tracks to i d visit

from another time. Find the space to be you, or discover a
whole new side of you. There's no telling what you'll find in the heart of Nevada. So go on - get a little out
there.

Help v FindMyTrip~ Signin~  Joinvip @
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ADDITIONAL PAID EXECUTIONS
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NEVADA DAY



Travéler <= NBCNEWS Fodorélravel SAVEUR [BMELL

NYC MEDIA EVENT
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THE PRODUCTION TEAM

The Travel Nevada team, Noble Studios and our selected production
partner “King Abe Sticks” brought the brand and campaign vision to life.
They were selected after an extensive bidding process with in-state and
out-of-state production companies.

King Abe Sticks was composed of:

- Abe Froman Productions — Las Vegas, Nevada
- Three Sticks Productions — Reno, Nevada
- Jamie Kingham Photography — Reno, Nevada

They brought a proposal that would allow us to do a complete circle
around the state over the course of a 9-day trip and capture stills and
video for the new brand and Get a Little Out There campaign.

PRODUCTIONS
AF-99

il

THREE STICKS

PRODUCTIONS

KINGHAM.
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WHERE AND WHAT WE FILMED

2,300+ miles driven

9 days

12,000+ photos captured
12 TB of footage captured
24 locations (and even more setups), including:
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Fly fishing in Verdi

Strolling through Virginia City
Dining in Elko

Mountain biking in Ely
Sightseeing at Rhyolite

Rock climbing at Red Rock
Rockhounding in Goldfield
Ghost hunting in Tonopah

Focused on casting diverse ages, races and body types
Chose activities reflective all types of adventure levels and interests
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#GetALittleOutThere On Social

£ B X HONin

Industry: Industry: Consumer: Industry: Consumer:
The Nevada Division @NVTourism @TravelNevada Nevada Division of @TravelNevada
of Tourism Tourism (Travel
Nevada)
Consumer: Consumer:

Travel Nevada @TravelNevada



https://www.facebook.com/NVTourism/
https://www.facebook.com/NVTourism/
https://www.facebook.com/travelnevada
https://twitter.com/NVTourism
https://twitter.com/TravelNevada
https://www.instagram.com/travelnevada/
https://www.tiktok.com/@travelnevada
https://www.linkedin.com/company/nevada-commission-on-tourism/mycompany/?viewAsMember=true
https://www.linkedin.com/company/nevada-commission-on-tourism/mycompany/?viewAsMember=true
https://www.linkedin.com/company/nevada-commission-on-tourism/mycompany/?viewAsMember=true

Get A Little Out There Assets

® © ® FX Welcome Tourism Partners - X+ v

€ 5 C % travelnevada.biz * @ s » @ O O @ Finishupdate :
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Tourism Means e
More g |l

Tourism is vital to Nevada. Find out how

tourism contributes to the economic g

development of local communities ,! E
statewide. A

i

INE - WINTER 2023-2024 A

AL STATE MAP A

TOURISM MEANS MORE

TravelNevada.biz/resources/assets/
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https://travelnevada.biz/resources/assets/
https://travelnevada.biz/resources/assets/
http://drive.google.com/file/d/1nOEu8fJlGotO1VrR2Ef0QdmI6GUbQkuN/view
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